CHECKOFF SUCCESS STORY
N AT I O N A L H O N E Y B O A R D
WHY A CHECKOFF?
The National Honey Board began in the mid-1980s when a group
of honey producers and other industry representatives got
together to discuss a powerful new idea: What would happen if
they pooled their resources to work to spread the word about
honey? By working together, they theorized, the industry could
advertise, conduct research, and promote honey in ways that
were simply too costly and time consuming without a
cooperative effort.

MISSION: Drive consumption of honey in the US.
VISION: Inspire a passion for honey, nature’s finest food, and
an appreciation for the honeybees that make it possible.
PURPOSE: National Honey Board is the “hive” that unifies
the industry to promote the natural purity of honey.

WHAT HAS THE CHECKOFF DONE
FOR THE INDUSTRY?
The National Honey Board has helped the industry outline strategic
priorities for funding: Marketing, Industry Outreach and Research. In
2020, national brand partnerships and direct outreach through
foodservice operators helped to drive honey as the #1 preferred
sweetener, beating sugar for the first time ever.
With increasing consumption driven by these campaigns, the price per
pound has risen from $1.60 in 2010 to $2.16 in 2018, a 35% increase
over eight years.
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HOW DOES THE CHECKOFF WORK?
The National Honey Board seeks to facilitate industry-wide
communication, so all members are aware of the latest information
and resources that are available, unifying the industry and serving
as the authoritative voice for honey in the U.S.
The Board also identifies opportunities to foster collaboration
among the industry members. This can help shape industry best
practices and develop consistent messaging platforms, ensuring
that the industry is working as-a-whole to drive increased
consumption of honey.
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To achieve their goals, the checkoff invests
in an array of tactics:
Fund research projects designed to find new and improved
uses for honey in foods and other products.
Offer consumers honey information through recipes and
photographs of honey-serving ideas that are provided to
newspaper and magazine editors across the country.
Provide information for special honey and beekeeping stories
that appear in newspapers, the internet, and on radio and
television stations.
Provide honey merchandising materials to honey industry
producers-packers, retailers, the foodservice industry, and
honey handlers. Posters, recipes, a cookbook, stickers, fact
sheets... the list goes on and on.
Fund research projects to find ways to maintain the health
of honeybee colonies.
Fund programs to educate chefs on the uses of honey.

FOR MORE INFORMATION ON THE U.S. SOD CHECKOFF, VISIT WWW.SODCHECKOFF.ORG

