CHECKOFF SUCCESS STORY
NATIONAL MANGO BOARD
WHY A CHECKOFF?
Traditionally, mangos have been seen as a summer fruit, with
limited research available on their many health benefits. The
National Mango Board (NMB) was founded to make mango
mainstream, taking mangos from an exotic fruit to an everyday
staple. Funding from members has helped to build relationships
with retailers and help them educate customers on how to
purchase the right mango, and the health benefits of including
mangos in their diets more frequently.

MISSION: Increase the consumption of mangos in the
U.S. by inspiring consumers and educating them about
the culture, flavor, and nutrition of mangos, while
bringing the industry together.
VISION: For mangos to move from being an exotic fruit
to a daily necessity in every U.S. household.

WHAT HAS THE CHECKOFF DONE
FOR THE INDUSTRY?
Since 2005, the National Mango Board promotion programs have helped
increase per capita consumption of mangos by 73%. With increased
consumption and importation of mangos, the value generated by
National Mango Board programs over the last 6 years has resulted
in an additional gain of $508 million for the mango industry.
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HOW DOES THE CHECKOFF WORK?
The National Mango Board is a national promotion and research
organization, supported by assessments from domestic and
imported mangos. Assessments are collected on whole, fresh
mangos at the rate of ¾ cent per pound.
The NMB uses a strategic plan, developed by the board
members, to ensure the best interests of the mango industry
are being served and the funds are being invested wisely. The
tactics they employ must align with their strategic pillars:

From the number of mango samples served at sampling events, all
the way up to the total value of all mango imports; the NMB sets goals,
measures outcomes, and evaluates results every step of the way.
Partnerships with culinary experts and food influencers have helped
to create compelling recipes, showcase the versatility of mangos, and
motivate consumers to purchase mangos. Foodservice partnerships
have also increased menu penetration, elevating the presence in the
foodservice industry.

Continuously improve market positioning and
adoption across all relevant consumer audiences
Create and execute strong research-based
strategies to enhance consumer education
Drive mango market penetration in retail,
foodservice, and industrial uses
Improve industry information to support greater
efficiency while building support for the program
and participation by the assessment payers

FOR MORE INFORMATION ON THE U.S. SOD CHECKOFF, VISIT WWW.SODCHECKOFF.ORG

